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Bus delivery of Yutong's 2,000-unit order for Vanezuela starts

Desar reader,

Ag @ member of Yulong peophe whi s in charge of e
oversieas markel, | am gratelul o the overseas iends for
yoar support o Yulong brand, Just the Gnoss-bonder
suppor and frusl enable Yutong b pave the way in
gapdorng the overseas marksd and get morme and  medre

recognaion.

Az @ responsibde bus brand, Yutong is committed o
actively promotingthe public transport whila deeply
concarming abowt tha pragmatic cooperation and comirmaon
development with overseas customers. Creating the win-
win ralationship with the customers | the persistent purault
of Yutong people. Since the guality and reputation are the
fundamental guaranies for an enterprige to develop for &
long run, Yulong focuses more on the cultivation amd
arrangement of the overseas markel instead of the export
armcun] alone,

B Pralacs

Hu Fengju

VP of Intermational Business

Pursuing the product quality. spare parts suepport, after-
sales senice with international competiiveness while
focusing on the product exparienca and customears'
safisfaction is the waluable direction of our concern. Baing
on the road to grester success, Yutong will andeawor to
explone the owerseas market, adpust messures to local
condifions, make progress i leaming and win & place
thrcugh Innovation.

I the lubwre, Yutong will conlinue o be dedicaled bo
pramading the inlemational cooperalion, providing servios
e overseas parners and crealing maximized vahee fos
cushomers. We do believe there i5 8 highes goal wailing fos

us o accompdish and a longer journey o stride forwarnd

| sincaraly wish Yulong will have a more brilliant and better

future in the new yaar
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British car sales
rise 4.0 percent

on year in October

The Sociaty of Motor Manufacturers and Traders (SKMT)
annowncad British car sales in Ociober were 4.0 pancent
hagher than a ywear earlier, and the growth rate declinad 1o
single-digit lewel for the first tme in the |ast esght months.

The new car regestralions came m at 157,414 In Ocbober, ar
8 rae of 12.1% than the previous month. Froam January 10
October, the Brillsh car sales rose from 1,001,851 units in
the same period of last year o 1,952,238 units, up 10.2%

YEAT-On-year

“Susltamed mmes have been driven By orobust  privade
demand, a trend that has given us the confidence o rase
o year-gnd forstast,” said SMMT cheef execulive Mike
Hawes, "Looking ahead. we anticipate more moderatle
growth as the market stabilizes,” he added.

[ EFy FUALITE |

Chinese auto
exports face
narrowed space

Recantly, with the symbol of enormous presence of
Chinese lange sulo enterprise groups in e overseas
markats, China's aulomolive industry has enlered the
phasze of pursuing scale effect,

Mal long ago, Changan Group anndconced ils overseas
sales volurme would reach 200000 unils in seven years
Baijing Automotive Group is said o acguire several
oversaas auio manufaclurers o speed up the pace of
oversaas expansion. Togather with the proprietary brands
of medwm-sized aute makers like Great Wall and Chery,
more large-sized entarprise groups heve joined the expon
team. The axport of Chinese autos has become a trand

According to the report released by Boston ConsuMing
Group, the spaca left in the global market for the Chinese
automobde exports Is very amall. How 1o survive in such a
amall space has become a common issue for Ching's
domestic aulo makers

B incusiny Crearveesy

Negotiation on new emission

standards restarts

Recantly, ELl has passed a resclution that the agreemant

on carbon dioxide emission standards for mew wehicles
from 2020 which was signed in June ie annulled and the
negotiation hes restared. The reason (& that Germany
foumnd It oo atringent and disadvantageous to the Serman
autamotive enerprises.

On Oclober 14 of the local lime, he Ervironmen Binising
ol EL) hekd & meeling and announced if & agreed 1o restart
ther negodiabion of new emission standards which was
frozen in June, It is planmed 1o finalize the results in a fow
waeks, rathar than several months, According io the new
carbon dioxide emission slandards from 2020, the average
vehicle emissions at that tima shall be kear than 95 grams
per kilometar which is equivalent to the fuel consumption of
4L par 100 kilkomaters

Since most of the Germman aulo makers produce lusury
cars with high displacements and high carbon diowde

emiseions, Garmany believed the new regulations wara too
girict &nd would being economic bosses and layoffs

pressure o German auto makears.

For this reason, Germany put up a coOMpromise proposa
while lobiywing olther counbmes o lorm an  ofosihon
alliance against the new regulations. Germany proposed a
“Super Credils” sysbem, bafone Ehe prormulgalion of e new
emigsion standards in 2020, the “Credils”™ of wvehicles
emissions kower than the ald regulaions before 2020 can
offsel the carbon diogde emissions afier 2020, Germany
will firsily make part of its vehicles up o the standards and
then make all wehiclas fully reach the 95 grams per
kilometer standard.

After saveral months of mobilization, Germany swcoessfully
made the EU compromise and go beck to the negotiating
table. Some other EU countries and industry msiders
expressad their disappointment on the matter.

MR EF HOLITE |
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Russia, Belarus,
Kazakhstan sign
cooperation
agreement

Russian Alliance of Automobile Manufaciurers, Belanes
Confederalion of Industial Enterprises and Kazakhstan
Mational Chamber of Commaercs jointly signed the
cooparation memorandum of thres parbas. The signing
parties believe the establishment of the large-scale
intarnational cooperative association is helpful for
promoding  the  diversification of Customs Union and
Common Economic Area in terms of modernization of
automotive industry and the development of high and new
technology.

The mintster of Industry and Agriculiure of Ewrsslan
Econormic Commission attendead the signing ceremony and
gard the establishment of Aulemobide Manufaclurers
Asgociation will not only make a sionilican] conbritation 1o
he infegration process of aulomalive manufaciuring af the
Cusloms Union, Bad also greally develop the potential of
automolive ndusiries in the Cusioms LUnion area, Al
presant, 48 percent of the demand in Russia, Belarus and
Kazakhstan can be fulflled by the awio makers in tha
Customs Union area, which also means more than half of
tha demand stll neads o be imported while the expor
vaolume of the automotive products in the Customs Union
ared only makeas up 13 percent of the total output

The agreement also includes the egquipments update of
autormotive manufacturing & the Customs Union area and

U ENEDUITE |

enhancement of business cooperation among the
aulomadive indusiries of the three counlries based on the

indusirial cooperation,

Bus delivery of
Yutong’s 2, 000-
unit order for
Venezuela starts

& batch of Yutong buses arrived at the Lianyungang port on
Movember 17, 2013, waiting for shipment to Venszuela,

In September, Ywiong has singed a 2,000-unit order and
pullic fransportation management sysiem conlract with
FOMTUR company subordineted to the Land Transpor
Minlsiry of Yenezuela.

It iz expected io deliver 1,000 buses under the cantract in
2013, Fecently, the firsl balch of Yulong bBuses have
arfived al the Liamyungang porl. and the delivery of the
buses has starled sucoessively, In recent years, due bo (he
high performance bo price ratio of Chinese bus products,
fheir compeditive advantages are gradually growing. The
axcallant Chiness bus makers representad by Yulong s
continually going abroad, and their annual export amounts

and unit pricas of products are also incraasing steadily

Goldman Sachs:

W indusiry Crearvaesy

European auto sales expected to

rebound in 2014

An analyst predicted the automobile sales in Europe will
likely stop the declining trend over the years and rebownd
in the next year with & one-digit growth rate.

"We do expect a bil of a dead-cat bounce,” said Goldran
Sachs aulomalive analyst Palrick Archambaull sl e
Socely of Automobive Analygls conlerence on Seplermlser
20, He pradicled the automabile sales n Eurape would rise
e peroend year-on-year in 2014

According to the statistics of Assocation des Constructeurs

Européens d'Autcmobiles (ACEA), the car sales in 27
coundries of EU were 653,872 units in August, 5% |ower
than 688,143 units In August 2012, But the Eurogsan
sovereign debl erisis has been sased this year and the
pressure of e aulornobile market is dminished. Due o
lhe increased workdays in Aprl and July, the auiomobhile
sales has increased year-on-year

Carlos Ghosn, Chaimman and CEQ of the Renagli-MNessan
Alliance also expressed “The hardest period of Evropsan
automaobile markesd has passad.”
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Yutong appears at the Busworid
Kortrijk with two world premieres

ppem—

he Busworld Kortrijk 2013 kicked off in Kortrijk, Belgium on October 17. As the world's largest and oldest
professional bus show, it attracted more than 380 exhibitors of buses and components from over 32 countries

to participate in this event.

As a globally major bus and coach supplier, Yutong grandly launched twe new bus models with Euro V1 engines at the
bus show, which are specially made for the European market, namely the ZKE121HQ school and intercity bus and the

ZKB938HQ intercity bus and tourism coach. Both of the twe bus maodels reflect the Yutong's consistent brand appeal of

safety, durability, economical efficiency, comfort and so on. Hu Fengju, VP of overseas marketing of Yutong Bus
Company, hosted the bus launching ceremony. In addition, Liao Ligiang, Chinese ambassador to Belgium, Luc,
founder of Busworld and other distinguished guests were invited to unveil the new buses. The guests praised the
workmanship and technology of the two new Yutong buses.

During the bus show, Yutong, besides launching the new
bus models, also elaborated the strategy of the European
market.

In respect of the European market, Yutong will apply a
steady market strategy. Yutong concentrates more on the
international competitiveness of its products, spare parts
support, after-sales service and customer satisfaction than
the export volurme.

Up to now, Yutong has exported its buses to France,
Morway, the Czech Republic, Israel and other countries,
and will gradually strengthen the cooperation and deepen

W Event

A scene of the bus launching ceremony

the market process. Meanwhile, after the long-time market
investigation, product development and product
certification, a number of Yutong buses have passed the
WWTA certification of EU, covering the market segments of
city buses, tourism coaches, commuter buses and so on.

In addition, amaoang the EU and ather countries which adopt
EU standards, Yulong's service and spare parls networks
have covered nearly twenty countries in Western Europe,
Morthern Europe, Central and Eastern Europe, and also
covered the neighboring countries like Israel, Turkey and
s0 on, fully ensuring the operating rate and satisfaction

degree of customers.

At present, Yutong has successively launched a series of
products which fit the needs of the European market, and
is gradually optimizing the sales and service networks. In
the future, Yutong will continue to be dedicated to
becoming your long-term partner and creating maximum
value for customers,

QS ENROUTE |
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Yutong 2"9 Fuel-saving Contest of

Taiwan market kicks off

The Yubong 2nd Fuel-saving
Contest of Taiwan market
kicked off &t the oparation

atation of Shin-Shin Bus
Comgany, Lid. i Talpel an July
22, 2013,

Basad on the expenance of last
contest and combened with the
ideas of Shin-5hin Bus
Comgany, the conlesl aims o
make the dhvers realize the

mportance of the standardized
oparation and personally

sxperiance tha fuel-saving
effect, so that they are willing 1o
Tollow e rdles in (he Tulune,
Maanwhile, the promotional
program during the contest akso

enhanced the effact of service
marketing and mproved the

CUEI0MET axpaience.

The vice GM and the chief
anginaer of Shin-Shin Bus

Comgany, serdce manages of
Yutong's dealer In Talwan and
Yulomg's wice regional manager

W Event

and service manager of Asian Division attended the

DPENing Ceramony.

The comes!t lasted ong week, There were tolally 55

participants and ten participanis were inwohmad evary day,
One daily champion was chosen acoording to the contest

results of the day. In crder to support the event, the Shin-
Shin Bus Company specifically designated a bus for the
conles] and arranged the vice G and the chiel enginess
b be imoleed duning the whale process of the contest.
Thay shot video for the contest and would make it into a

training disk latar. The winning participants would be
chosen as the seed trainers and conduct fraining for the

drivars of the whole comgany.

Iev g to make the drivers fully wadesstand the impact of
thair driving habits on the fusl consumgdion, at baginning of

the contest, the drivers just drove the bus with their uswal
driving style and Yutong technical people ware responsible

for collecting the data and caleulating the fusl consumgdion.
ARer thad, they have conducted braining on fuel-saving tips
for tha drivers. Then tha drivers were required to drive the

bus once sgain and Yulong people stood beside them to
corect thelr driving behavior and record the rebevant data

fo analysss, s0 as 1o make them dnve buses with the

oplirmal driving rmelhod.,

After the treining, the fusel-efficency of evary driver has
been improved to different degres, the fuel econamy ratios
have increased by TH~36% than belore. ARer the confest,
the drivers exchanged fuel-saving expenences with sach
other. Through the acteal operation and data comparison
before and afler the braning, every driver as been fully
awarg of the impact of driving habils on fuel-consumgdion,
They all axpressed that they would apply the knowkedgs

learned during the contest fo the daily driving work.

In the following conbest, Yulong will furher make eforls o
help custormers impart the fusl-saving driving method o
every usar, thus achieving the goal of creating the greatest

value for customers.
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Yutong contributes to Commonwealth
Conference 2013

To ensure the fransportation work of the conference, the

S Lankan gowvernment slarted the vahicle selechon aarly

in 2011, After rigorous sebeclion and approval, Yulong

fimally won the order with its supsnior quality of products
and sound serdics guaranbes, becoming the anly offical
bus brand for the conference. 100 Yuelong buses wers
delivered on Mowvember 1 and pult into operation on

he 2013 Commonwealth Heads of Government Meeting was concluded in Colombo, Sri Lanka on
Movember 17, 2013.The heads of state from 35 member countries of the British Commaonwealth
and dalagations from owvar 20 non-Commomayealth countres wans prasent at tha relevant activities.

Thie confierence ks held every two yvears to discuss the regional Issues of common concarm.

W Event

Mowvember B.

These buses were mainly wsed to transport the
govemnment officlals, media and frade groups who
aftended the conference. With clean appearance,
atiractive style and good quality. the Yotong buses heve
becoms a beauliled moving Bndscape in the local anea,

It iz leamed all the 100 Yutong buses serving the
confergnce are the bus model ZKE930. This bus model
has siylish appearance and hewurous interors, featuring
good  safely, environmenl-frigndliness, comlarl  and
aasthatics.

The altendess of the conference are all high-ranking

officials. In order to ensure the service quality, Yutong has
worked oul e thorough guaranies program  and
contingency plan. & service team of 12 people consisting
of chassis engineers, electrical englneers, expers of air
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condiioness and engines and olher lechnicians were
standby at the site to folloaw the operation of buses during
the conference. Also, spare parks worth mare than
300,000 yuzan hane been available before the acal of all
buses to ensure the availability of spare parts.

The high degree of responsibility, hard working attitude
and professional sendce capability of Yutong staff, as well
as e superior qualily of Yulong buses, won the
recognition of Sri Lankan government and military
leadership. Squadron keader Dinesh, ane of the main
responsible paople for the conference vahiclas, used the
word “wery® several times while evaluating  Yutong:
“Yutong service stalf are very professional, the response
speed iz wvary guick. Their work i hard, but they work
sericasly. Very great!” Meamwhile, he also expressed thal
tha drivars said the air condiionsrs and the stability
performance of these buses are very good. With the

B BN HUATTE

characteristics of comfort, aesthetics. safely and
ergonomic designs, Yutong buses also obtained the
praise fram the conference  allendess, | leel very
comforiable while riding on the bus. Very good!” one
oifficial said.

In addition. at the invilation of the 5 Lankan
Government, the Chinsse Ministry of Commerce has
organized a delegalion consisling of 45 Chinese
enterprises to atiend the Tradae. Investment and Tourism
Expo held durng the conference. And Yuiong, on behalf
of Chima’s bus indusiry, aliended the Expo held =
Janakala Kendraya Battaramulla on Movembsr 1.3-17.

Dwuring the Expo, Yutong's exhibited buses and
prodessional performance were Righly praised by e
officials of Sr Lankan government amd the Chiness
Armbassador o S Lanka, The Sn Lankan gosemment

W Event

apokesman, Mindster of Communications, Minister of
Enargy, Minester of Educabon and Minister of Imigation, as
well aa ‘Wu Jiangheo, China Ambessador to S Lanka,
arrivied at the Yulong stand successively and boarded he
Yutong buses. It is leamed Sa Lankan President Mahinda
Rajapakse also boarded the Yubong bus in the hall of
BMICH during the swemmit mesting and recognized
‘utong buses. In addition, Yulong buses were slso
populas among e local people, and every day many
paople waited in lina to board the busas during the Expo.

Given the ocutstanding performance of Yutomng during the
conference and Expo, the Xinhua Mews Agency, Daily
Mews of Sri Lanka and local bebeision station also
coversd the news about Yutong.

The obtainment of the 100-bus order serding the
conference is nol only the result of Yulong's effors over
the past three years, but also the recogndion of the S
Lankan gowvemment for Yulong bBuses. We do believe,
Yutong will continue 1o create greater valwe for cusiomers
in the future.
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ZK6121HQ ZK6938HQ
with Euro VI engines

B Proghect

Equipped with DAF engines, Yutong drive axle, Meritor final drive and Actia electronic control system,
ZKE121HD and ZKE93BHD are expected to be launched in European and American markets in April
2014, With the optimized match of engine, gearbox and axle, as well as the rational layout of the
whole vehicles, both of the two bus models have achieved the optimal condition in terms of power

performance, safety and fuel economy. For this reason, the two bus models shined at the Busworld

-

Kortrijk 2013 and were recognized and appraised by the experts and peers.

Item Exhibited bus Optional

Qverall RS A ]

lengthwidth*height(mm) 1238525503105 (withaul AIC] 1236525503400 (with A/C)
Bus model 1: ZK6121HQ

Engime DAF MX11 210 DAF MX11 240

ZEE121HO s a safe, practical and economical
school bus product, which can be adapted io intercity e poworiiowirpm) 21017040

bus through the optional items, The features of

e b = Max.torque{Nmirpm) 1200/1000-1700
reliability, comfort and durabdlity greatly reducs tha
repar and mainienance cosls, brngng you an DiSNEEEI‘I‘IBI‘ITI:L} 10.8
extradinary driving and ride experience,
Fual typa Dirsal
T with gear shifting assistance system makes the Emission standard Euro Wl
opsration of drivers more convenient and easiar;
wAcocess hole at the suxiliary instrumentsfacilitates the Clutch SACHS GMF430 Ha clutch
regair and maintenance;
sModular design of interiors end sests cam mest the Gearbox G $6-1560 MT IF BARTTOOR AT
requirements of both school buses and intercity buses;
31 E5+d+1
=Special school bus seats with mould pressing ABS seat Seals
back are scratch-proof; handgrips and bag baffles are
) I e . Suspension Front2 rear 4, &-airbag air suspensian
available for your epdion,
Seals are fixed with slide rail, meebing the variely of
customens’ neads: Kalin Kalin
‘Dismountable foor s equipped al the disabled area nan-independent nan-independant
opposite the middle service door; Tour Toldable seats for Air conditioner{A/C) None rool-maunted raaf-mountad
. coolin heatin i
your ogtion; ng & ing cooling AN
AN FZDCal 12000 ko]

+Height of the aisle over two mefers is suitable for
Europsan passengers.

B Bl FCLTE ]
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Bus model 2: ZI(EB:!BHE_ i

JEEO38HD s a middle-level and
high-end intercity bus which can be

adapted to tourism coach through the

aptional items. It is a bus with high

performance-to-price ratio which is

specially designed far the European

and American markets, featuring

N S B S " ZK6938HQ intercity bus ZK6938HQ tourism coach
erganomic designs. &m ( Exhibited bus ) (optional )
COwverall
B350 28003345

length*width*height{mm}

sLuggage compartment volume reaches

5.1 m? aven with two sarvice doors:

GV W.(kg) 13800
*The gearbox shift lever of rear-enging
buses is integrated into the dashboard; Engine Cumming I3B8.TES 285
*There are two service doors on the right Max_power{kw/rpm) 210/2500
slde and additional door for the disabled,
equipped with wheslchair lifter; the trap Max TﬂFQUE'I:NI'I'I."FFl-I'ﬂ:I 1020/ 200-1800
door for the lfter is integrated into the
luggage compariment door Displacement(L) 6.7
*The A/C mounted an Lhe engine Fuel type issal

]
improves the perfformance of the whole
wehicle Emission standard Eure V1
The 450 refrigerator integrated on the |
} Sachs GMFIBRS Mo clutch
dashboard for tha first time saves tha Clutch . >
space inside the bus;
P Gearbox ZF BAS1010BO AMT  ZF BS1010B0 MT ZFGAF12008 AT

*The optional cooling & heating A/C can
be controlled at the dashboard: added Seats 3T+ aGe1e1, 374141, 384141
coaling & haating defrasting function and

thermostatic control throughout the Suspension T < R R SR a ol
whole wehicle create & comforigble
environment for drivers
Kalin non=independant if man-inder
SN BIREiOeeRrng Rncaam.. The, ANk Air conditioner(A/C) rowd-rnanibad -:a{-l-r';& :':::::Inl-mIIIIH:IR':.‘E::;:;“;:“
corfagion performance of whole vehicles hesting AIC 24000Kcal T

is improved and the service life af

vihicles is extended,
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——Probe the three successful elements of China's auto
exports from Yutong's practice in Europe

W Conirinuting ariler Meng Wei

The biennale Busworld Korrjk was held in Korrigk,
Belgiurm in October, 2013.

A% ane ol China's bus representalive enlerprises, Yuelong
Bercanghd b miw bus models with Eure V1 engines fo the
baes show, namely the ZKGE121HD school and infercity bues
and the ZKEEEHO intercty bus and tourism coach,

The upcoming year 2014 is the tenth year for Yutong 1o
entar the Ewropean markst, which is a8 milestone and also a

new star for Yutong.

Ten years is Bke a shorl span and also regarded as a long
process, Here | would like 1o probe the thiee successiul
elements of China's aulo exports rom Yulong's praclice in
Eurcps:

Firsily, laking the owersaas market as the core sirategy,

Yutong began o export its products to the European

rarket early in 2004 and took the Eurcpsan market as one
af its Important regions in the overseas sirategy.

But there are many powerful counterpars in the Euwropean
market and the words leading bus manufachurers are
almasl located here. The sales of Yulong buses didn'l ses
@ slable increase in the European marke! wnlil 2011,

Yulong's sabes wolwme in the European markel reachsd
114 wnits in 2011 and 200 units = 2012, up 78 percent
yaar-on-year, In 2013, the sales volume is expecied to
reach 400 units,

Mowadays, you can 528 more and more Yulong buses in
France, Slowvakia, Morway, kceland and other Eunopean
coundries.Behind these achieverments, | think the most
essental point (s persstence.

Yulong's strategic roadmap for the oversess market s to
operabe the markel rathes than operale the orders, The
diference of these two & the laliéer needs o nol anly Duokd
e good sales and service channels, bul also correclly

undersiand the regurements of the boecal market and
product characieristics.

Thi= iz the basie truth and method in exploring the marked,
no matter it is the Ewropean rmarkel of emenging markeis
like Asia, Adrica, Latin Amenca and s an.

Taking bime io learm the needs of bocal markets and
customers, faking time fo fguere oot the gap with the
European first-class bus products and faking time to wail
for the opportunities given by the market af any time, not
evary anferprise can do like this.

Secondly, prove yoursalf in the domastic markat first,

The oversess strategy shall be based on the domestic
market, this Is a controversisl toplc. Because In many
sechors, some companles’ overseas busiess s much
betier than their domestic business.,

Bul for automotive products, | still beleve that the domestic
markel shall go beyond the overseas marked,

[ 15]
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In the car sector, soma Chinese enterprises had onca
exported their products of new brands to tha Europaan
marked, but they failed evantualiy.

On the one hand, these enterprises thought making
auvtomobilss was very simple and their immature dess
finally becarme a conversation pece. On the other hand,
thess entefpases have nol taken the European market as

(R

their strategic business, but rather purseed a bubble
raputation to show off thair products and treat tha domestic
customers. The actual experienca in China, the world's
largest bus market, really plays an important rols.

Yutong's sales volume has ranked first in Ching's bus
industry for successive ten years and ils market share 5
increasing gradually. Therefore, the accumulabon of
lechmology and market in China will become an mportan
suppor Tor Yulong while entering the internalional markel

Yulong has begun lo launch the LOC siralegy this year,
From solely focusimg an the single attribule of its products
o comprehensively and systematically develop, produce
and sell producis adapled to customars” actual
requiraments, it not only forms a differentiabed marketing
concapt in the domestic market, but also fakes a key step
io enlar the imternational market and conform to the first-
class enterprises.

Thirdly, Chinese producis are not the synonyrmows of
cheapness.

=
—_—
—_—
—
—_—
_—

Chinese auto makers like to taka the high parformance o
price ratio as thair compatitive advantages in the overseas
rmarkat. Howawer, in the actual operation, they always won
ordare with low prices. William M Russo, senior expert of
Booz & Company pointed out “cheap” In English means niot
only low prices, but also poor guality.

Therefore, the Chinese aulomolive products, when
exporied by the overseas markel, shall get nd of the
“cheap” concepl and Iny 1o advocale the idea of Ao
which means provide reasonable  prodect  gquality  and
sarvicg with reasonable prices

Wa are pleased to see that Yubong's ovarall strabegy in the
European market adhares to the steadiness spirit. Based
on the hierarchical classification of the markat, Yuiong is
gradually espanding the sales network, mproving the
suppdy capacity of sarvica and spare parts and anhancing
the adaptabdity of its products to the European market. In
additon, it also Innovates its business mode, financing
rmode and dellvery mode so as to truly form and
consolidate the brand imege a3 a responmsible partner

B View

which can create a long-term parinership wilh Eurogean

CUSIEmIErsS.

All = all, down-lo-earth is a basic guidedine bo which Yulong
and China's bus industry need 1o adhere, because in e
global marked, the market you hawe found is also the one
that other compedilors concemn about and dasire,

In the compebition, no shortcut is availaibls.
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Courage and confidence

W Contribuling witer Yamg Liang

For the China's bus industry which sorely needs the
recognition of global bus customers, it takes cowrsge 1o

anfer the European markel.

This is for Yulong is no exceplion

Although Yutong's annual sales volume excesded 40,000
units in 2010 and ranked first in the global bus market,
Yutomg never claimed it has compared favorably with its
Ewropsan cowndarparts.

The cormparimon of figures is far from enough.

Sean from the development frack of China's bus ndwestry, i

B ENEULITE |

managed o ereale a positive markel crcumslance and
atmesphere alter len years of rapid development, &5 & bas
maker standing oul of the process of markel reform,
Yubong, despite is achievements and basis, still has a long
way io go compared with the eading countarparis i the
Euwropaan market.

Howsawver, such gap can not hinder the desire of Chinese
bus makers rapresentad by Yulong on the owverssas
marksis.

In the past ten years, the China's bus Industry has been
actively exploring the overseas markets while developing
itzal in e dormestic market. Taking Yulong as an examge,
if, after lomg-lerm ol sirategic arrangermenl al the ndial

glage, has graduslly fermed an influence of Chinese buses
in lhe overseas markels with the precondilion of enswring
[ product qually and oversess senice support,

Alang with the fime, you can see more and more Chinese
busas in South America, the Middie East and Asia, and tha
brand influenca of Chinese buses is also growing. But this
is niot enough, having a foothodd in the European market is
the “China Dream® which the Chinese bus makers
reprasanted by Yutong desire to accomplish all the time.

It seems hard to achéeve this dream. Either the traditionsl
leading bus makers like Daimlar, Valvo, MAM, Scanla and

B iew

lveco, or the strong counlerparts Be Vanhool, Temsa and
Irizar, hey all have considerable products and el
lcundation in the European markel, I the Chinese bus
rakers wand o take & slioe om the existing marked, you
ned o have nof anly the products bul also he service
Dz o this reason, the Chinese bus makers repeesanted
by Yukong is preparing and gaining the momenbem all e
time,

It is worth mentioning that ¥ulong had already bagun the
regzarch on the Ewopsan market early in 2004, With
WA TA certification from the EU, Yutong's exports to the
European market embarked on the fast e in 2011, After
that, ¥utong's growth rate in the Ewopsan market reached
T0 percent every wear. You can see more and more Yutong
buses in France. Slovakia, Momway, leeland and obises
European counlrias,

This rray bi jusl Ihe beginning,

Raspeciing the preparation work for the market in the early
days, Yutong has received a number of cedifications for #s
vahicles, including WYTA cerlificates issued by the EL
mamber state, GOST cartficatas for vahicles issued by tha
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Y OU WANT

YUTON

Russian cadtification authority, 80DR cerdificate issued by
Auestralian cerfification authority and so on, which reflects
Yutong is allowed to anter these markets of high standards.
Also, Yutong has & variety of products 10 maet the needs of
owverseas customers. Teking the exhibited Yulong buses at
the Busworld Horrijk 2013 as an example, the wo brand
new buses are in comply with the Ewro VI emission
standands, which has nol only kegl pace with the products
in the European markel, bul also provided a complsie
product delivery guaraniee with product inmovabion and

production capacity

Meanwhile, Yulong's service nebwork bas covered more
than 70 countries and regions with B0 charered service
providers and over 240 service stations as well as
overseas spare parts warshouses in Dubai | Cuba,
Venezusla and =0 on. Yutong has also gradually formed a
serice and spare parts nateork in YWast Eurcps, Morham
Ewope and Central and Eastern Eurcpe. In addition,
Yutong has signed joint service agreements with & number
of world-renowned component suppliers Including
Curmmning, Welchal, Yuchal, ZF, and Mentor. Thelr serdce

B Bl FCLITE ]

natworks worldwsde will jointly provide servica for Yutong
wehiclas.

The export volume of over 5,000 large and medum-sized
buses &and coaches in 2012 reflected Yutong's pace in the
owersaas markets, According to the planning of Yutong, ita
owerall strategy In the European market sdheres o the
sleadiness spiril. Based on the hierarchical classification of
the markel, Yulong s gradually espanding the sales
network, improving e supply capacly of service and
Spare pans and enhancing he adaplability of ils praducts
fo thi European markel, Inaddilion, il also innovales ils
business mode, fimancing mode and delivery mode 5o as 1o
fruly form and consolidate the brand image as @
responsibla partmer which can creata a long-term
parinership with Eurcpean customers.

The courage of knowing clearly of its own position and
invasting heavily in advence is the foundation and
confidence for Yutong in the future to have & foothold in the
owversaas markeis especially In the Eunopean market.

new busli
NEwW OPpP

B Facts ard figures

Yutong Bus releases output and
sales data of Nov.2013

Mo, 2013{unit) Jan-Mow, 2013 (unit) Y¥-o-y growth of Jan.-Nov.

Output

Large Bus 3,528 21,163 6.60%

Medium Bus 3,390 22 646 8.88%

Light Bus 449 5.857 54.87%
C

Large Bus 3,453 21,157 5.30%

Medium Bus 3,183 21,722 5.54%

Light Bus 475 4,911 34.36%

Mate: This table shows the express data, the final data is subject to the company's regular repart.

From the above table we can see, 7,121 buses and coaches were deliverad in
November. From January to November, the accumulated sales volume reached
47,790 units, up 7.81 percent than the previous year,
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The stata-of-tha-arl technology, compleie product lineup and rigorous quality inspection enable us to meet |
various requirements of our customers, !
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Yutong's presence at different parts of the world like the Middle East, Europe and Asian-Pacific area
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The
opportunity
is right there

Jansen

Crverseas Product Management Department
Product Manager of European Devision

01~

In the process of exploring the overseas market,
does Yutong have any special consideration for

the European and American markets’y

Yulong always adheres 10 the Customes-orented
philosophy In developing the overseas market,
conducting in-depth investigation on customers’
demands, sirictly comglying with the regulations of EL
and related coundries and embodying the humane care
on is designe. That's why owr products for the overseas
markei hawve many differences from those for the
domeslic market, such as the lifing device and spacial
dar far disabhed, knealing systerm conneclad with door-
opeEn  syslem, hemanized layoul of gel-off bultans,
thermostalic contral of air condition, et

02

In European and American countries, they take

people as the foremost and concern more about
the feeling of drivers and passengers than the
profitability. In your opinion, has Yutong met the
requirements of the European and American

markets?

In exploring the European and American markats,
we have long since recognized that taking pecple
as the foremost is a wary popular idea in the

European and American countries and they care

B Preople

more aboul the fesling of drivers and passengers,
Therelore, we, in the early phase of the producl
development, wvisited a large number of end
customers as well as drivers and passengers,
grasped the driving habits of many drivers and
understood the expectations and needs of
customers om our products. We have taken all these
needs and factors into considaration and integrated
them inte the development of our product so as to
ansure the easy driving and maintenance
parformances al our producls and the besl

exparignce of cuslomens

03~

Do you think in which respect Yubong buses shall
be further upgraded? Please share your views with

us,

At present, Yutong is just a learner in the European
and American markets, but we are making efforts all
the time_ All it matters is we are on the road, just like
the name of this magazine EM ROUTE. Through
years of accumulation and market investigation,
Yutong bhas grasped the basic situalion of the
European and American markels, and known
cusltomers” needs of large cperating companies and
different markel segments well. The next step is to
make great efforts 1o optimize the modularization
and improve the precision based on the existing
products platform, so as to make our products more

suitable for the European and American markets.

R Efs LTS
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All you have
to do is start
the journey

Eric He

Business Development Sales Manager
Ewrope and North Armerica Division, JBD

[ BN R E

01~

As an emerging brand, could you talk about the
advantages and disadvantages of Yutong in the
overseas markets?

Firstly, the bus is & commercial vehicle which s ussd 1o
create valua for customears. it ks a kind of automobiss, bul
it concemns more on the abllity of cresting walue than the

PESSETGET CArs.

Meanwhile, as a mam transporation ool, the benefit i
creates for usars determines s positon in the markat.
Tharafore, we can not focus only on the advantages and
disadwantages of Yutong bus products, bui rather the
advaniages and opportunities Yutong bring to the
customers, &8 well as the problem-sohling capability and
prowiskon of traffic solutions.

From this point of view, Yulong, s the world's largest bus
supplier, has transferred s advantages on the scale and

global network, &5 weall as the cusiomer-orientation

guideling and Sleady markel siralegy nlo the sirong
suppart o our cusiomers, thus crealing gresder valee Tor
cuslormeers. Mow, we still have a gap with the world's first -
class bus makers in terms of the operational management,
quality control and amangament of products and sarvicas,
But tha transformation of such disadvantages s changing
all tha tima. | beSeve, tha final say of the brand advantaga
is not the tachnology, prices or managemsnt toots, bul
rather creatng walue for custormers. The competitive
sdvanteges created for customers will bacome Yulong's
BOVANLEQEs.

02~

Under this circumstance, what are the opportunities

and challenges?

Firetly, tha Weastarn Ewrope and custormers of Weetarn

Europe ane brand new far Yulang. The high standards of ils
markel demand, zers olerance 10 product adaplation and
rigarous cedification ane the big challenge for the China's
indusiry whose industrial chain is sl immature, |8 s an
oppartunity for ws to leam the advanced concepls,
technologies and business mode, and also a chanca to
compate in the developed countries and enier the
mainstraam markat.

Meanwhile, Westarn Ewops iz the birthplace of the
automobiles and the contemporary public transport I
1805, the world's first bus with Internel combustion endgine
was bom in Weslern Eurogs. Here we need to blend n with
the bus culture of this market and compeate with the word's
first-class commerncial vehicle companies like Daimdes,
Ivecn, Scania, MAMN, et This is the way Yulong has o
pass during ils process of inlernalionalization

03~

It is widely known that the thinking way of Chinese
and westerners are quite different, and how does
the difference look like when it comes to the bus
market?

Aciually to say, there is no big difference bebtween the
essential needs in China and abroad while purchasing the
commercial vehicles, which are the benefits of customers.
But in the application, thair ideas and expertise keap ahead
of us. Espacially in terms of the LCC, namaly the Life Cycle
Costs. customers care more about the benefits,
consumption and costs created during the whole life cycle.
Weastern Europe is also the bethplace of the LOC. Hs
systematic and guantiative calculation methods and
advanced bidding mode are worthy of our siudy amd
 PrbnEei s Ly,

Seen from the marke! circurmsiances, he requirements of
public tramspar include envirconmenial profeclion
technology application, ergonomic designs and so on,
which are also nvolved in the regulatons and cusiomers'

B Preople

awareness, Accuralely speaking, this is nol only e
differeance on valee ooncepl from the cusiomenrs
perspective, bul also the cognition dfference an the broad
sense concepl of public ranspart, W need 1o furdher know
and learn aboud i,

04

You have had a good performance on your job.

Could you please share your experience with us?

First of all, the axpboration and development of the markeat
can nod reply on the individusl capability and performance,
it Is the result of a team work. My colleagues in the
European and Amercan Divislon have made great effors
and the co-workers of ather departments have alao glven
me & big suppor. In order to atlend the Bosdesus Avbo
Show 2012, | worked with (he technicians of the workshops
lor woeeks and even worked cvernighl Before the shipmeanl
af the buses. Al the Busworld Korfrijk 2013, the launch af
tha bwo new bus products with Euro VI engines wiene also
full of the sweals and efforts of diferent corporate
deparimants like technology, parls and components,
marketing, procurement, production and gquality.
Maanwhile, tha pragmatic cooperation with our partners. in
the market also makes us move foreards. According to my
exparance, concerning and analyzing the market and
acting promgtly can bring the determined effort 1o the right
direction.

05

Mr. He, what is your idea about the prospect of

Yutong's overseas market?

Sucoasshul enterprises rely on (he overall arrangement and
strategy. Based on the sleady sirmategy for the overseas
markets, | &0 believe, Yulong will stride forward towards
the goal of becoming tha workds major bus and coach
supplier with the common efforts of Yutong paople

Rl Efs HUHTE
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